
Recent Successes 
 

Nursing Home 
$1mil/$3mil GL/PL $21,000 

       

Commercial Contractor 

$1mil/$2mil PL $13,000 

   

Condo Association  

$7.441mil TIV  Property w/docks  $34,359 

$1mil/$2mil  GL  (90 units, 26 slips, 1 pool) $7,500  

 

Bio Diesel Plant 
$1mil/$2mil GL incl. Products $21,000 
 

Insulation Manufacturer 

$1mil/$3mil GL incl. Products $21,000 

 

Architect 

$1mil/$2mil PL $49,941 

 

Managed Care  
$1mil  PL $9,500 

$1mil  D&O/EPLI $3,769 

  

Student Apartments 

$1mil/$2mil GL $14,000 

$1mil/$2 mil GL $31,690 

 

Ready Mix Operation 
$5mil Excess Auto Liability $25,000 

 

Taxi Cab Fleet 
$500,000  CSL Auto Liability (3 units) $10,800 

 

Oil & Gas Drilling Consultant 
$1mil/$2mil/$2mil GL $6,000 

 

Boring Contractor 
$5mil Umbrella $10,000 

 

Residential Roofer 
$1mil/$2mil/$2mil GL $6,800 

 

Restaurant 
$1mil/$2mil Monoline Liquor Liability $8,000  
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Contact us to discuss your surplus line needs. 

Cal Rogers  417-459-4162   -   Susan Kutz  417-459-4163 

Tina Reed  417-459-4164    

“Change is the constant, the signal for rebirth, the egg 
of the phoenix.”  Christina Baldwin 
 
At one time or another most of us can recall thinking: “I hate 
change.”  Of course, we probably also remember thinking the 
opposite:  “I wish things would change.”   Well, much of the time we 
don’t get to choose what will change or when it will come - it just 
does. 
 
If I could only pass on one piece of advice to others in our business it 
would be that in Excess & Surplus Lines we must change or die.   For 
example:  During my 40 years in the business the Umbrella liability 
policy evolved from a semi-exotic coverage that admitted companies 
were just beginning to dabble with, to a commodity offered by 
virtually all commercial carriers.   Meanwhile, for my first 15 working 
years I specialized in building direct and reinsurance capacity, 
sometimes using 30+ carriers to complete a placement.  Then one 
day I looked up and carriers were offering limits of $25 million, then 
$50 million all in one policy, and that specialty was gone forever.  I 
had to change, and change I did.  All of us at AMW could tell stories 
about changes in our lives and our careers that ring the same tone.  
For me, those changes, desired or dreaded, have led to a job and 
association with colleagues that I wouldn’t trade for any other. 
 
Finally, a more subtle change that I’ve seen is a gradual shift away 
from the generalist Surplus Line model, with a tendency toward 
more specialization and individual product expertise, offering retail 
sales teams confidence that they are selling coverage they can trust. 
 
We thank you for your business and for the chance to get to know 
you and your agency better.   At AMW we look forward to the 
constant change that makes new opportunities and new 
relationships possible -the rebirth, the egg of the phoenix. 
 

Sam Alexander 

Principal & Director of Company Operations 

Alexander Morford & Woo, Inc. 

2432 E. Madrid Ave 

Springfield, MO  65804 www.amwcorp.com 

Weôve got a policy for that!  Telephone: 417-459-4170 

Toll Free: 866-285-4217 

Facsimile: 866-795-3831 

It is not our intent to send unwanted email,  if you prefer not to receive further newsletters, unsubscribe here. 

 
 

Missouri Team:  
LaDonna Hansen 

Susan Kutz 
 Tina Reed 

Daniel Wallace 
Jeannine Medlin 

Cal Rogers 
Jessica Zieger 

mailto:mailto:crogers@amwcorp.com
mailto:mailto:skutz@amwcorp.com
mailto:mailto:treed@amwcorp.com
http://www.quotationspage.com/quote/1494.html
http://www.quotationspage.com/quote/1494.html
http://www.quotationspage.com/quotes/Christina_Baldwin/
http://www.amwcorp.com
mailto:mailto:lhansen@amwcorp.com?subject=Unsubscribe%20Request%20(Newsletter)

